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Every day we interact with thousands of consumer products. We not only expect
them to perform their functions safely, reliably, and efficiently, but also to do it
so seamlessly that we don’t even think about it. However, with the many factors
involved in consumer product design, from the application of human factors and
ergonomics principles to reducing risks of malfunction and the total life cycle
cost, well, the process just seems to get more complex. Edited by well-known
and well-respected experts, the two-volumes of Handbook of Human Factors and
Ergonomics in Consumer Product Design simplify this process.

The first volume, Human Factors and Ergonomics in Consumer Product
Design: Methods and Techniques, outlines the how to incorporate Human
Factors and Ergonomics (HF/E) principles and knowledge into the design of
consumer products in a variety of applications. It discusses the user-centered
design process, starting with how mental workload affects every day interactions
with consumer products and what lessons may be applied to product design. The
book then highlights the ever-increasing role of information technology,
including digital imaging, video and other media, and virtual reality applications
in consumer product design. It also explores user-centered aspect of consumer
product development with discussions of user-centered vs. task-based approach,
articulation and assessment of user requirements and needs, interaction with
design models, and eco design.

With contributions from a team of researchers from 21 countries, the book covers
the current state of the art methods and techniques of product ergonomics. It
provides an increased knowledge of how to apply the HF/E principles that
ultimately leads to better product design.
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Every day we interact with thousands of consumer products. We not only expect them to perform their
functions safely, reliably, and efficiently, but also to do it so seamlessly that we don’t even think about it.
However, with the many factors involved in consumer product design, from the application of human factors
and ergonomics principles to reducing risks of malfunction and the total life cycle cost, well, the process just
seems to get more complex. Edited by well-known and well-respected experts, the two-volumes of
Handbook of Human Factors and Ergonomics in Consumer Product Design simplify this process.

The first volume, Human Factors and Ergonomics in Consumer Product Design: Methods and
Techniques, outlines the how to incorporate Human Factors and Ergonomics (HF/E) principles and
knowledge into the design of consumer products in a variety of applications. It discusses the user-centered
design process, starting with how mental workload affects every day interactions with consumer products
and what lessons may be applied to product design. The book then highlights the ever-increasing role of
information technology, including digital imaging, video and other media, and virtual reality applications in
consumer product design. It also explores user-centered aspect of consumer product development with
discussions of user-centered vs. task-based approach, articulation and assessment of user requirements and
needs, interaction with design models, and eco design.

With contributions from a team of researchers from 21 countries, the book covers the current state of the art
methods and techniques of product ergonomics. It provides an increased knowledge of how to apply the
HF/E principles that ultimately leads to better product design.
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Editorial Review

Users Review

From reader reviews:

George Nygaard:

Hey guys, do you really wants to finds a new book to read? May be the book with the headline Human
Factors and Ergonomics in Consumer Product Design: Methods and Techniques (Handbook of Human
Factors in Consumer Product Design) suitable to you? The actual book was written by well known writer in
this era. The actual book untitled Human Factors and Ergonomics in Consumer Product Design: Methods
and Techniques (Handbook of Human Factors in Consumer Product Design)is one of several books that will
everyone read now. This book was inspired lots of people in the world. When you read this reserve you will
enter the new age that you ever know before. The author explained their plan in the simple way, therefore all
of people can easily to understand the core of this guide. This book will give you a large amount of
information about this world now. To help you see the represented of the world on this book.

Jessie Lloyd:

The reserve untitled Human Factors and Ergonomics in Consumer Product Design: Methods and Techniques
(Handbook of Human Factors in Consumer Product Design) is the e-book that recommended to you to learn.
You can see the quality of the reserve content that will be shown to you actually. The language that article
author use to explained their way of doing something is easily to understand. The article author was did a lot
of investigation when write the book, therefore the information that they share to your account is absolutely
accurate. You also might get the e-book of Human Factors and Ergonomics in Consumer Product Design:
Methods and Techniques (Handbook of Human Factors in Consumer Product Design) from the publisher to
make you far more enjoy free time.

Yolanda Sartain:

This Human Factors and Ergonomics in Consumer Product Design: Methods and Techniques (Handbook of
Human Factors in Consumer Product Design) is great guide for you because the content which is full of
information for you who always deal with world and also have to make decision every minute. This kind of
book reveal it details accurately using great organize word or we can declare no rambling sentences included.
So if you are read it hurriedly you can have whole facts in it. Doesn't mean it only provides you with straight
forward sentences but tough core information with attractive delivering sentences. Having Human Factors
and Ergonomics in Consumer Product Design: Methods and Techniques (Handbook of Human Factors in
Consumer Product Design) in your hand like keeping the world in your arm, info in it is not ridiculous just
one. We can say that no e-book that offer you world within ten or fifteen minute right but this guide already
do that. So , it is good reading book. Hello Mr. and Mrs. stressful do you still doubt this?



Adam Hay:

This Human Factors and Ergonomics in Consumer Product Design: Methods and Techniques (Handbook of
Human Factors in Consumer Product Design) is brand-new way for you who has interest to look for some
information given it relief your hunger info. Getting deeper you onto it getting knowledge more you know or
else you who still having tiny amount of digest in reading this Human Factors and Ergonomics in Consumer
Product Design: Methods and Techniques (Handbook of Human Factors in Consumer Product Design) can
be the light food for yourself because the information inside this book is easy to get simply by anyone. These
books develop itself in the form that is certainly reachable by anyone, sure I mean in the e-book contact
form. People who think that in guide form make them feel tired even dizzy this book is the answer. So there
is no in reading a publication especially this one. You can find actually looking for. It should be here for you
actually. So , don't miss the idea! Just read this e-book variety for your better life and also knowledge.
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