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The premier guide to mobile market research

The Handbook of Mobile Market Research is the first guide to focus exclusively
on the use of mobile technology in market research. From a global perspective,
more people own mobile phones than landlines or computers, and most people
have their mobile phones with them at all times—along with their tablets,
smartwatches, media players, and navigation devices. The continuous surge of
mobile innovation provides unprecedented access to real-time consumer
behaviour. Mobile market research allows users to reach more people, engage
more people, and collect more valuable data as respondents are free to engage at
their own pace, on their own time.  

Industry forerunners Ray Poynter, Navin Williams, and Sue York employ
decades of study to examine the present and future state of mobile market
research, as well as the advantages and disadvantages of various approaches.
This book contains clear, comprehensive knowledge for those who implement,
utilise, and study the field. Readers will learn:

The characteristics, scope, and importance of mobile market research●

Purposes and effects of principal tools like brand tracking, ad testing, customer●

satisfaction research, and research technology
How mobile devices are used for qualitative and quantitative research by way●

of online focus groups, online discussions, mobile diaries, mobile
ethnographies, and mobile surveys
Aspects and implications of mobile computer interviews, mobile phone●

interviews, mixed-mode research, international mobile research, and research
using passive data, panels, lists, and communities
The significance of the mobile ecosystem, market research ethics, and research●

on research

Designed to be accessible and helpful for beginners and advanced users alike,
The Handbook of Mobile Market Research is an extensive guide to one of the
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most promising, dynamic methods of data collection. 
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technology in market research. From a global perspective, more people own mobile phones than landlines or
computers, and most people have their mobile phones with them at all times—along with their tablets,
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people, engage more people, and collect more valuable data as respondents are free to engage at their own
pace, on their own time.  

Industry forerunners Ray Poynter, Navin Williams, and Sue York employ decades of study to examine the
present and future state of mobile market research, as well as the advantages and disadvantages of various
approaches. This book contains clear, comprehensive knowledge for those who implement, utilise, and study
the field. Readers will learn:

The characteristics, scope, and importance of mobile market research●

Purposes and effects of principal tools like brand tracking, ad testing, customer satisfaction research, and●

research technology
How mobile devices are used for qualitative and quantitative research by way of online focus groups,●

online discussions, mobile diaries, mobile ethnographies, and mobile surveys
Aspects and implications of mobile computer interviews, mobile phone interviews, mixed-mode research,●

international mobile research, and research using passive data, panels, lists, and communities
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Designed to be accessible and helpful for beginners and advanced users alike, The Handbook of Mobile
Market Research is an extensive guide to one of the most promising, dynamic methods of data collection. 
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Editorial Review
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From reader reviews:

Jeremy Smith:

The book The Handbook of Mobile Market Research: Tools and Techniques for Market Researchers can
give more knowledge and also the precise product information about everything you want. So why must we
leave the good thing like a book The Handbook of Mobile Market Research: Tools and Techniques for
Market Researchers? A number of you have a different opinion about book. But one aim this book can give
many details for us. It is absolutely proper. Right now, try to closer using your book. Knowledge or facts that
you take for that, you may give for each other; you could share all of these. Book The Handbook of Mobile
Market Research: Tools and Techniques for Market Researchers has simple shape but the truth is know: it
has great and large function for you. You can search the enormous world by open up and read a e-book. So it
is very wonderful.

Jorge Eaton:

The publication with title The Handbook of Mobile Market Research: Tools and Techniques for Market
Researchers includes a lot of information that you can study it. You can get a lot of profit after read this
book. This book exist new knowledge the information that exist in this reserve represented the condition of
the world right now. That is important to yo7u to be aware of how the improvement of the world. This kind
of book will bring you with new era of the syndication. You can read the e-book on your smart phone, so you
can read the idea anywhere you want.

Grace Smith:

People live in this new time of lifestyle always make an effort to and must have the time or they will get lot
of stress from both everyday life and work. So , when we ask do people have free time, we will say
absolutely indeed. People is human not only a robot. Then we consult again, what kind of activity are there
when the spare time coming to you of course your answer will probably unlimited right. Then ever try this
one, reading guides. It can be your alternative with spending your spare time, often the book you have read is
The Handbook of Mobile Market Research: Tools and Techniques for Market Researchers.

Kimberly Plummer:

Many people spending their time period by playing outside together with friends, fun activity having family
or just watching TV the whole day. You can have new activity to invest your whole day by examining a
book. Ugh, do you think reading a book can definitely hard because you have to bring the book everywhere?



It ok you can have the e-book, bringing everywhere you want in your Smart phone. Like The Handbook of
Mobile Market Research: Tools and Techniques for Market Researchers which is obtaining the e-book
version. So , try out this book? Let's notice.
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